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young	people’s	needs;	 they	must	 create	 something	 that	 surpasses	 the	 tastes	and	
understanding	of	youth.	How	can	companies	accomplish	this	feat?
　This	question	 forms	 the	 theme	of	 the	collaborative	 research	project	described	 in	
this	 report.	 In	 this	project,	 the	 team	members	separately	conduct	studies,	based	on	
their	own	research	 interests,	 to	gauge	young	people’s	responses	 to	and	 interest	 in	




　While	 ambitious	 in	 design,	 each	 study	 has	 just	 started	 and	 remains	 in	 the	
preliminary	stages.	As	they	take	the	project	forward,	each	member	should	give	further	
consideration	to	matters	such	as	theme,	methods,	literature	review,	and	hypotheses.
　The	team	should	 further	analyze	the	context	and	the	essential	 factors	 that	explain	
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why	services	fail	to	capture	the	interest	of	young	people	as	hoped.	The	various	facets	of	
each	issue	should	be	explored	from	both	a	company	and	young	people’s	perspectives.	
Such	research	will	help	reveal	correlations	between	services	and	many	different	sub-
groups	of	consumers,	not	only	young	people.
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